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The status of  broadband networking in the United States compared to other countries has been a 
hotly debated topic. ITIF’s recent report finds that the United States has made rapid progress since 
2009, particularly in broadband deployment, performance, and price. 

DePloymeNT: The share of American households with access to world-class, competitive 
broadband is among the highest in the world.

•	 96.3% of  U.S. households have access to wired broadband.
•	 The U.S. is 3rd in the geographic deployment of  at least two networks among OECD countries, 

behind only Belgium and the Netherlands.
•	 American	firms	bought	more	fiber	cable	in	2011	than	any	other	country	besides	China;	2011	

purchases exceeded those at the peak of  the dot-com bubble in 2000, and 2012 purchases 
exceeded those of  Europe by 15 percent.

ADoPTIoN: While America is in the middle of the pack in terms of broadband adoption, 
the cause is low computer ownership and digital literacy.

•	 88.6% of  American households owning a computer subscribe to broadband compared to 85.9% 
for the EU-15. This is less than 5 percentage points shy of  top-performing, population dense 
Iceland.

•	 Adoption of  4G LTE mobile broadband is higher in America than anywhere else in the world.

PeRFoRmANce: The speed of American broadband meets demand and is as-advertised.

•	 The average peak American network speed is 29.6 Mbps, and the average American speed is 
improving more rapidly than it is in the world’s fastest broadband countries.

•	 82% of  American homes are passed by a broadband network capable of  speeds of  100 Mbps or 
higher.

•	 By average overall speed, America’s broadband networks have improved their global rank from 
22nd in the fourth quarter of  2009 to 8th in the third quarter of  2012.



The InformaTIon Technology and InnovaTIon foundaTIon

1101 K Street N.W. Suite 610, Washington, DC 20005

Phone: (202) 449-1351 | Fax: (202) 638-4922

PRIce: The	price	of	American	broadband	is	affordable	and	in	part	reflects	the	significant	
private investment in American infrastructure.

•	 Pricing for entry level American broadband is the second-lowest in the OECD behind Israel.
•	 American	broadband	providers	have	less	than	a	quarter	(1.9%)	of 	the	profit	margins	of 	the	EU-

15’s providers (8.9%) but are still able to provide a higher quality of  service.

oBSeRvATIoNS AND FAcToRS chARAcTeRIzINg The U.S. & 
INTeRNATIoNAl BRoADBAND comPARISoNS:
•	 U.S. broadband deployment is costly because of  low population density, particularly in urban 

areas. The U.S. has the 27th lowest median urban population density in the OECD.
•	 U.S. broadband providers have committed over a trillion dollars in private investment in 

broadband infrastructure, while overseas countries with low-cost, high-speed broadband - such as 
Korea and Japan - have relied more on direct and indirect government subsidies.

•	 Cost is not a predictor of  broadband adoption, as the comparison between Japan and Korea 
shows. Both countries have fast networks, but Korea has higher adoption and higher prices than 
Japan.	Japan’s	subsidized	fiber	has	not	increased	adoption	unlike	Korea’s	adoption	outreach	
program.

•	 Top European Internet policymaker Neelie Kroes notes that EU broadband has a lot of  
catching up to do with the U.S., noting that in the U.S. “high speed networks now pass more 
than	80	percent	of 	homes;	a	figure	that	quadrupled	in	three	years.”	Kroes	also	notes	that	private	
investment is the primary driver of  broadband progress: “Though the public sector can help, the 
real	heavy	lifting	must	be	done	by	private	investment.”
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